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W hat makes Triton Benefits stand out among 

other full-service benefits brokers is its 

process goes above and beyond the standard 

shopping and service. Triton offers group health plan designs, 

dedicated team support and human resources technology to 

medium- and large-sized businesses. Triton marries custom 

benefits with HR technology, utilizing services such as Health 

Savings Accounts, on-call services, and wellness programs 

to control costs while providing better coverage.

Triton’s CEO and President Steve Rosenthal points out 

that it is a very competitive business out there, so being 

transparent and having good relationships are keys to Tri-

ton’s success. With $400 million in annual premiums, 100 

full-time employees, and a few regional facilities across the 

United States, the nearly 12-year-old company has become 

one of the top in the nation.

A key element to their success is Triton offers a call center 

for the insurance holders to use if something isn’t being 

covered at the doctor’s office or in the pharmacy. The clients 

can call any time of day or night, and will be paired with a 

case worker to help them figure out the insurance issues. 

This helps the insurance holders so they aren’t negotiating 

the complex insurance field by themselves, and get the 

maximum benefits from their package.

Though health care is a main focus at Triton, so is 

human resources. About 20 percent of Triton’s employees 

are exclusively HR specialists, dealing with payroll support, 

staffing and other human resource needs for their clients. 

Through this specialty, the company has a broker partnership 

relationship with Automatic Data Processing, Inc. (ADP) and 

is part of its broker council, meaning Triton is on the cutting 

edge of HR technology.

Through this broker partnership with ADP, Triton now has 

state-of-the-art tools that will help with automation from 

payroll directly to the health care carriers. Triton employees 

have become experts with the ADP technology. ADP uses 

Triton as a trusted advisor for input to enhance their tech-

nology and usability.

“This model has really helped our growth and allowed 

the company to take off as far as success,” says Rosenthal.  

“Triton stands by the saying, ‘one call does it all,’ as a model 

for how we operate.”

Being a well-rounded company is important to Rosenthal. 

He has been in the industry for many years, founded a 

professional employer organization in the 1990s (which he 

has since sold) and is passionate about the field. Rosenthal 

stresses the importance of having a strong, positive internal 

culture.

“If you take care of your staff, they will take care of your 

clients. And if you take care of your clients, they will take 

care of your business,” says Rosenthal.

Looking to the future, Triton is getting involved in new 

products, such as telemedicine and partnerships with large 

specialty clinics. It also is looking into expanding into big 

cities across the United States.

“By maintaining the synergy of old fashion business 

etiquette, embracing technology tools, fostering key rela-

tionships such as with ADP and others, we are making noise 

and upping the standard for the employee benefits arena,” 

says Rosenthal.

Triton Benefits 
& HR Solutions
1460 Route 9 North, Suite 
304

Woodbridge, NJ 07095

Phone: 732-602-2410

Web: www.tritonhr.com

No. of Employees: 100

Key Executive: Steve 
Rosenthal, President & CEO

Products/Services: Employee 
Benefits, HR

Year Founded: 2008

Making Noise and Upping the Standard for the Employee 
Benefits Arena

Triton’s CEO and President Steve Rosenthal says the secret to the company’s success is being transparent and having good relationships with both clients 
and employees.
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